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“Be strong and courageous. Do not be afraid or terrified because of them, for the 
Lord your God goes with you; he will never leave you nor forsake you.” 
∞ 
-The me of yesterday, the me of today, the me of tomorrow 
With no exceptions, it’s all me- 
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PENGARUH KUALITAS KONTEN BERITA MEDIA ONLINE TERHADAP 
PEMBENTUKAN NEWS TRUST DAN PERSEPSI AUDIENS 
Cynthia Wirawan 
Dengan adanya perkembangan dalam media, peneliti ingin mengetahui tentang 
konten yang akan dihasilkan oleh media, khususnya media online yang kini sudah 
semakin berkembang. Peneliti ingin mengetahui bagaimana hubungan antara 
kualitas konten media online di Indonesia dengan pembentukan persepsi dan 
tingkat kepercayaan masyarakat (news trust). Dalam penelitian ini, peneliti 
menggunakan pendekatan mixed methods, dimana peneliti akan mengukur 
variabel persepsi audiens, tingkat kepercayaan audiens (news trust) serta kualitas 
konten. Teori yang akan digunakan oleh peneliti adalah teori uses & gratifications 
yang dianggap sesuai dengan topik penelitian yang dipilih. Subjek penelitian yang 
akan diteliti terdiri dari 214 orang milenial dengan tahun kelahiran 1981-1996 
dengan purposive sampling. Survei ini disebarkan untuk masyarakat yang tinggal 
di DKI Jakarta. FGD dilakukan melalui 3 rangkaian FGD dengan subjek dipilih 
secara random melalui kuesioner penelitian yang telah didapatkan sebelumnya. 
Hipotesis dari penelitian ini adalah adanya pengaruh positif antara kualitas konten 
sebuah media online terhadap pembentukan persepsi serta tingkat kepercayaan 
masyarakat di Indonesia. Kualitas konten dan tingkat kepercayaan audiens 
memiliki korelasi yang sangat kuat antara variabel kualitas konten dengan tingkat 
kepercayaan audiens (news trust) yaitu sebesar 0,826 dengan nilai signifikansi 
0,00. Relevance, Comprehensibility, Accuracy dan Impartiability adalah indikator 
kualitas konten berita yang paling banyak mendapat suara dalam kuesioner 
maupun bahasan para responden saat FGD. Dari hasil FGD, didapat bahwa isi 
konten berpengaruh besar terhadap tingkat kepercayaan dan penilaian audiens 
terhadap media walau beberapa ada yang masih terpengaruh nama besar atau 
brand image media. Hal ini seperti yang didapatkan dalam riset terdahulu Urban 
dan Schweiger (2013) yang mengungkapkan jika brand image perusahaan juga 
memengaruhi kepercayaan audiens terhadap media. 
 
Keywords: media online, persepsi audiens, tingkat kepercayaan audiens, news 






THE EFFECTS OF MEDIA ONLINE’S QUALITY NEWS CONTENT ON 
FORMATION OF NEWS TRUST AND AUDIENCE’S PERCEPTION 
Cynthia Wirawan 
With the development in the media, researchers want to know about the content 
that will be produced by the media, especially online media which are now 
growing increasingly. Researchers want to find out about the relation between the 
quality of online media content in Indonesia with the formation of audience’s 
perceptions and news trust. In this research, researchers used a mixed methods, 
where researchers would measure the variable of audience perception, news trust 
and the quality of the content. The theory that used by researchers is the uses & 
gratifications theory that is considered in accordance with the chosen research 
topic. The research subjects to be studied consisted of 200 millennials with birth 
years 1981-1996. This survey is distributed to people living in DKI Jakarta. FGDs 
were carried out through 3 stages and subjects were randomly selected through a 
research questionnaire that had been obtained previously. The hypothesis of this 
study is that there is a positive influence between the quality of content of an 
online media on the formation of perceptions and news trust in Indonesia. Content 
quality and audience trust level have a very strong, positive and significant 
correlation between content quality variables and the level of audience trust 
(news trust) that is equal to 0.826 with a mean value of news content quality 
78.91, while the mean value of audience trust level 54.05. Relevance, 
Comprehensibility and Impartiability are indicators of the quality of news content 
that gets the most votes in the questionnaire and the discussion of respondents 
during the FGD. From the results of the FGD, it was found that the contents had 
a great influence on the level of trust and audience evaluation of the media even 
though some were still influenced by the big names or brand image of the 
media.These results same as from the last research Urban and Schweiger (2013) 
said if brand image company influence on the level of trust and audience 
perception. 
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